USA-3 Restaurants and QSRS of the Seattlie-Tacoma, WA DMA...

Brand New Data as of August 31, 2026!
Complete Demographic & Media Use Profiles
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Sit-down restaurants used past 30 days: Anthony's Quick service restaurants used past 30 days: Dick's Quick service restaurants used past 30 days: Ivar's Seafood Bar Sit-down restaurants used past 30 days: MOD Pizza  Quick service restaurants used past 30 days: Taco Time




2.9% or 135,404 of SEATTLE-TACOMA DMA Adults 18 or older Used ANTHONY'S One or More Times past 30 days.
Typical Adults 18 or older who Used ANTHONY'S One or More Times past 30 days are 55.4 years old (15.2%
older than average) and have a $163,693 (23.4% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Anthony's




6.8% or 315,952 of SEATTLE-TACOMA DMA Adults 18 or older Used DICK'S DRIVE-IN One or More Times past 30...
Typical Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days are 43.4 years old
(9.9% younger than average) and have a $141,998 (7.% higher than average) annual household income.
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Quick service restaurants used past 30 days: Dick's
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2.9% or 132,233 of SEATTLE-TACOMA DMA Adults 18 or older Used IVAR'S SEAFOOD BAR One or More Times...
Typical Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days are 54. years old
(12.3% older than average) and have a $159,450 (20.2% higher than average) annual household income.
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Quick service restaurants used past 30 days: Ivar's Seafood Bar
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3.8% or 176,263 of SEATTLE-TACOMA DMA Adults 18 or older Used MOD PIZZA One or More Times past 30 day
Typical Adults 18 or older who Used MOD PIZZA One or More Times past 30 days are 45. years old (6.6%
younger than average) and have a $130,976 (1.3% lower than average) annual household income.
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Sit-down restaurants used past 30 days: MOD Pizza



9.2% or 424,546 of SEATTLE-TACOMA DMA Adults 18 or older Used TACO TIME One or More Times past 30 days.
Typical Adults 18 or older who Used TACO TIME One or More Times past 30 days are 49.7 years old (3.4%
older than average) and have a $137,942 (3.9% higher than average) annual household income.
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Quick service restaurants used past 30 days: Taco Time
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2.9% or 135,404 of SEATTLE-TACOMA DMA Adults 18 or older Used ANTHONY'S One or More Times past 30...
Adults 18 or older who Used ANTHONY'S One or More Times past 30 days are 13.5% more likely to be a
college graduate, 16.9% more likely to work full-time, 47.% more likely to be married, 19.1% more likely
to be a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Anthony's

114t b Stage in Life: Adults 18 or older
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| 6.8% or 315,952 of SEATTLE-TACOMA DMA Adults 18 or older Used DICK'S DRIVE-IN One or More Times past...
Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days are 20.7% more likely to
be a college graduate, 19.5% more likely to work full-time, 15.7% less likely to be married, 5.4% less

likely to be a parent of 1 or more children under 18
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Quick service restaurants used past 30 days: Dick's
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2.9% or 132,233 of SEATTLE-TACOMA DMA Adults 18 or older Used IVAR'S SEAFOOD BAR One or More...
Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days are 3.8% more likely
to be a college graduate, 15.4% more likely to work full-time, 17.5% more likely to be married, 26.5%

more likely to be a parent of 1 or more children under
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Quick service restaurants used past 30 days: Ivar's Seafood Bar



3.8% or 176,263 of SEATTLE-TACOMA DMA Adults 18 or older Used MOD PIZZA One or More Times past 30/..
MUD PIZZA 2 Adults 18 or older who Used MOD PIZZA One or More Times past 30 days are 5.% more likely to be a
college graduate, 29.5% more likely to work full-time, .1% more likely to be married, 28.8% more likely
to be a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: MOD Pizza



9.2% or 424,546 of SEATTLE-TACOMA DMA Adults 18 or older Used TACO TIME One or More Times past 30...
Adults 18 or older who Used TACO TIME One or More Times past 30 days are 10.5% less likely to be a
college graduate, 7.% more likely to work full-time, 1.4% more likely to be married, 2.5% more likely to

be a parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Taco Time



2.9% or 135,404 of SEATTLE-TACOMA DMA Adults 18 or older Used ANTHONY'S One or More Times past 3...
Adults 18 or older who Used ANTHONY'S One or More Times past 30 days are 38.9% more likely to own

their home, 2.5% more likely to own a lower valued home, 29.9% more likely to have a single-family
home, 23.1% more likely to have a dog.

RESTAURARNTS
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Sit-down restaurants used past 30 days: Anthony's



|
6.8% or 315,952 of SEATTLE-TACOMA DMA Adults 18 or older Used DICK'S DRIVE-IN One or More Times past...
Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days are 11.2% less likely to

own their home, 3.% more likely to own a higher valued home, 5.3% less likely to have a single-family
home, 8.4% less likely to have a dog.
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-
24l Value of Owned Home: Adults 18 or older 28.4% Home Loans:Adults 18 or older

Al Value of Owned Home:
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Quick service restaurants used past 30 days: Dick's



2.9% or 132,233 of SEATTLE-TACOMA DMA Adults 18 or older Used IVAR'S SEAFOOD BAR One or More Times...
Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days are 27.% more likely
to own their home, 3.6% more likely to own a higher valued home, 19.5% more likely to have a single-
family home, 13.8% less likely to have a dog.

¢ Pets in Home:Adults 18 or older
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Quick service restaurants used past 30 days: Ivar's Seafood Bar



3.8% or 176,263 of SEATTLE-TACOMA DMA Adults 18 or older Used MOD PIZZA One or More Times past Bd days.

MOD PlZZA 2z SEA Adults 18 or older who Used MOD PIZZA One or More Times past 30 days are 11.6% less likely to own

their home, 5.2% more likely to own a lower valued home, 21.7% less likely to have a single-family home,
25.6% more likely to have a dog.
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9.2% or 424,546 of SEATTLE-TACOMA DMA Adults 18 or older Used TACO TIME One or More Times past 30|days.
Adults 18 or older who Used TACO TIME One or More Times past 30 days are 6.9% more likely to own

their home, 7.9% more likely to own a lower valued home, .9% more likely to have a single-family home,
15.2% more likely to have a dog.
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gym, 33.% more likely to fly domestic past yr.

2.9% or 135,404 of SEATTLE-TACOMA DMA Adults 18 or older Used ANTHONY'S One or More Times past 30...
Adults 18 or older who Used ANTHONY'S One or More Times past 30 days are 3.5% more likely to look up
D-I-Y advice online, 36.% more likely to always vote in local elections, 17.4% more likely to belong to a
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6.8% or 315,952 of SEATTLE-TACOMA DMA Adults 18 or older Used DICK'S DRIVE-IN One or More Times past...
Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days are 5.7% more likely to look

up D-I-Y advice online, 16.6% more likely to always vote in local elections, 28.7% more likely to belong to a
gym, 15.4% more likely to fly domestic pa
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Adults 18 or older who Used IVAR'S SEAFOOD

a gym, 23.8% more likely to fly domestic

2.9% or 132,233 of SEATTLE-TACOMA DMA Adults 18 or older Used IVAR'S SEAFOOD BAR One or More Times...

look up D-I-Y advice online, 14.5% more likely to always vote in local elections, 7.4% less likely to belong to
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3.8% or 176,263 of SEATTLE-TACOMA DMA Adults 18 or older Used MOD PIZZA One or More Times past 30...
MUD Pl ZZA EZE, Adults 18 or older who Used MOD PIZZA One or More Times past 30 days are 17.8% more likely to look up

b D-I-Y advice online, 11.9% less likely to always vote in local elections, 25.9% more likely to belong to a gym,
24.3% more likely to fly domestic past yr
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9.2% or 424,546 of SEATTLE-TACOMA DMA Adults 18 or older Used TACO TIME One or More Times past 30...
Adults 18 or older who Used TACO TIME One or More Times past 30 days are 7.7% more likely to look up
D-I-Y advice online, 10.4% more likely to always vote in local elections, 2.7% more likely to belong to a

gym, .6% less likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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10times or more

®u who Used ANTHONY'S One or More Times past 30 days

2.9% or 135,404 of SEATTLE-TACOMA DMA Adults 18 or older Used ANTHONY'S One or More Times past 30 days
Adults 18 or older who Used ANTHONY'S One or More Times past 30 days are 8.9% more likely to use QSRs
past mo., 46.8% more likely to use Sit-Down Restaurants past mo., 36.2% more likely to use Casinos past yr.,
2.1% more likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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past yr., 38.3% more likely to smoke cigarettes

6.8% or 315,952 of SEATTLE-TACOMA DMA Adults 18 or older Used DICK'S DRIVE-IN One or More Times past 30\..
Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days are 28.2% more likely to use
QSRs past mo., 24.6% more likely to use Sit-Down Restaurants past mo., 14.2% more likely to use Casinos
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(Sit-Down Restaurants Used Past 30-days)

ihhhkkknlh

Pz Coffee  Chinese  bagel/  makan  wings/ Upscle Seafood  indian/
House / Donue / Burgers / hai /
Coffee Bar Bakery sports Bar Other
agian

= who Used DIOCS DRIVE-IN One or More Times past 30 days B SEATTLE-TACOMA.

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used DICK'S DRIVE-IN One or More Times past 30... 35.6%

SEATTLE-TACOMA ETTS0N 1) 18.7%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
100.0% 78.0% 84.8% 68.1%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Uauor Slot Machinas
Any Type of Beer Table Games (Craps, Poker, etc.)
e Opncela femsmrsee
Imported Beer Bar / Nightclub

Domestic Regular Beer Stage Show / Concert

Domestic Light Beer 55,575 18.5% - v Sports Betting 42.3%
Microbrew / Craft Beer Frnrem 15.6% 8% | Spa 1,959,568

® who Used DICK'S DRIVE-IN One or More Times past 30 days W SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26

Qual Intab

Other Gambling hs: Yes

Used Past 30-days: Adults 18 or older

/ Cannabis Cigarettes

Vape

Casinos visited past 12
m SEATTLE-TACOMA

= who Used DICK'S DRIVE-IN One or More Times past 30 days
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Quick service restaurants used past 30 days: Dick's

#who Used DICK'S DRIVEAN One or More Times past 30 days = SEATTLE-TACOMA



Past 30-days QSR Users: Adults 18 or older

:_‘ Lll‘

1time

2 ime:
4 times 11.7%
stimes
6-Otimes F
mwho Used IVAR'S SEAFOOD BAR One or More Times past 30 days
Total Monthly QSR Users:
100.0%

10times or more

W SEATTLE-TACOMA

Avg. Monthly QSR Meals:

past yr., 36.7% less likely to smoke cigarett

2.9% or 132,233 of SEATTLE-TACOMA DMA Adults 18 or older Used IVAR'S SEAFOOD BAR One or More Times past...
Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days are 28.2% more likely to
use QSRs past mo., 25.5% more likely to use Sit-Down Restaurants past mo., 42.% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢ by
s
e ?
some
s ™
10times or more m

= who Used IVAR'S SEAFOOD BAR One or More Times past 30 days ™ SEATTLE-TACOMA
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
85.5% 68.1%

Drank Past 30-days. Adults 18 or older

37.7%

Liquor
Any Type of Beer
Wine

Imported Beer

859,575 18.5%
10.3%
721,888 15.6%

Domestic Regular Beer

Domestic Light Beer

- ¥
| |

Microbrew / Craft Beer

= who Used IVAR'S SEAFOOD BAR One or More Times past 30 days W SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26

Top-10 Cuisines: Adults 18 or older

(Sniﬂm-umnls Used Past 30-days)
Pz

ok oo Mom!, ma soteid i
oo

nalzrv

cllln m D(In

Asian

spms n.

= who Used IVAR'S SEAFOOD BAR One or More Times past 30 days  SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used IVAR'S SEAFOOD BAR One or More Times... BE/SGGI  20.1%

SEATTLE-TACOMA [ETTSN]] 18.7%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

1,433,827 30.9%

59‘) 686
513 a17 11 2%
498,324 10.7%

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting 42.3%

Spa

1,959 568

Other Gambling

Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 18 or older

i / Cannabis

.5%
L 2.0%

Qual Intab

m who Used IVAR'S SEAFOOD BAR One or More Times past 30 days
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Quick service restaurants used past 30 days: Ivar's Seafood Bar

Cigarettes

Vape

= who Used IVAR'S SEAFOOD BAR One or More Times past 30 days = SEATTLE-TACOMA



MOD PIZZA &

3.8% or 176,263 of SEATTLE-TACOMA DMA Adults 18 or older Used MOD PIZZA One or More Times past 30 days.
Adults 18 or older who Used MOD PIZZA One or More Times past 30 days are 26.1% more likely to use QSRs
past mo., 46.8% more likely to use Sit-Down Restaurants past mo., .% more likely to use Casinos past yr.,

3.4% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

7'

ol e e s
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2 times 13.7%

3times ey

4 times 11.7%

5 times

10times or more

= who Used MOD PIZZA One or More Times past 30 days W SEATTLE-TACOMA

10times or more

= who Used MOD PIZZA One or More Times past 30 days

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Ltme 16.6%

o R ——s
B

o R
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Glimes F

H SEATTLE-TACOMA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users: A wn Restaurant Meals:
98.4% 78.0% Ho0.0 68.1%

ys: Adults 18 or older

40.8%

Drank Past 30-da

Liquor

1,890,317

Any Type of Beer

1,749,774 37.?9‘6

Wine 29.7%

Imported Beer SATAO1L 28.0% .

1,376,197

Domestic Regular Beer

1,055,600 22.8%

Domestic Light Beer As;,srs 18.5% . - v

32.5 i

Microbrew / Craft Beer

721,888

15.6%

® who Used MOD PIZZA One or More Times past 30 days W SEATTLE-TACOMA
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Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub X

Stage Show / Concert

Sports Betting

Other Gambling 1.2%

m who Used MOD PIZZA One or More Times past 30 days

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Mesian  Piza  Coffes  Chinese  Bagel/
House / Donut/
coffee Bar Bakery

makan  wings/ Upscle  Seafood  indian/
Burgers / Thai/
sports Bar Other
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= who Used MOD PIZZA One or More Times past 30 days W SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
43.6%

or More Times

SEATTLE-TACOMA [ETTSN]] 18.7%

Past 12 months Casino Activities: Adults 18 or older

10.7%

1.2%
Spa ﬁﬂ 3.1%

1,959 568

2.0% Casinos visited past 12

hs: Yes

Used Past 30-days: Adults 18 or older

i / Cannabis

= SEATTLE-TACOMA

Sit-down restaurants used past 30 days: MOD Pizza

Cigarettes

= who Used MOD PIZZA One or More Times past 30 days



Past 30-days QSR Users: Adults 18 or older

SRk ||1 Hime Ty
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10times or more

= who Used TACO TIME One or More Times past 30 days
Total Monthly QSR Users:
100.0% 78.0%

W SEATTLE-TACOMA

Avg. Monthly QSR Meals:

9.2% or 424,546 of SEATTLE-TACOMA DMA Adults 18 or older Used

25.4% less likely to smoke cigarettes.

Adults 18 or older who Used TACO TIME One or More Times past 30 days are 28.2% more likely to use QSRs
past mo., 23.6% more likely to use Sit-Down Restaurants past mo., 6.7% more likely to use Casinos past yr.,

TACO TIME One or More Times past 30 days

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 16.6%

2 times

16.9%

3 times

4 times

5 times

6 -9 times

10times or more

= who Used TACO TIME One or More Times past 30 days

Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down Restaurant Meals:
84.2% 68.1%

B SEATTLE-TACOMA

Drank Past 30-days. Adults 18 or older

24.0%
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Any Type of Beer
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Imported Beer 214011

Domestic Regular Beer

1,055,600 22.8%

Domestic Light Beer

- ¥
| |
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Microbrew / Craft Beer

721,888

# who Used TACO TIME One or More Times past 30 days W SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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= who Used TACO TIME One or More Times past 30 days = SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used TACO TIME One o More Times past 30 days [ EA0ERNII 26.1%

SEATTLE-TACOMA [ETTSN]] 18.7%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

1,433,827 30.9%.

518,417 11.2%
498,324 10.7%

8.

Table Games (Craps, Poker, etc.)
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Bar / Nightclub

Stage Show / Concert

Sports Betting 7.6%

4.2%
3.1%

Spa
1,950,568

hs: Yes

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 18 or older
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Qual Intab
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Quick service restaurants used past 30 days: Taco Time

Cigarettes

= who Used TACO TIME One or More Times past 30 days



2.9% or 135,404 of SEATTLE-TACOMA DMA Adults 18 or older Used ANTHONY'S One or More Times past 30...
Adults 18 or older who Used ANTHONY'S One or More Times past 30 days are 15.6% less likely to have a

401K, 42.1% more likely to have an Auto Loan, 9.1% more likely to Invest/Trade Stocks Online, 23.2% less
likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

Teadiut : A )
IRA (individualRet )

stocks o Stock Optons

25.1%

22.2%
Money Market Funds M
19.6%

13.7%

Other (Crypto / NFTs / Metals, etc.) '6’162 %

Bonds

30ac $ace e

Second Home or Real Estate Property ;;';:* Checking  Debitor ATM  Savings  Credit Card Mobile Money  Autoloan Certificates of Studentloan Refinanced Personalloan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan 7 :;:% AR Mortgage L:a;i:t::nw
w who Used ANTHONY'S One or More Times past 30 days W SEATTLE-TACOMA ® who Used ANTHONY'S One or More Times past 30 days H SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

815,959 17.6%
19.8%
P
A I )
2i 5.8%
" 10.!
Estate Planni F
e 186,023 4.0%

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Insurance Agent at a Local Office (not online)

5.1%
Real Estate Agent 3.4% i
. 0.9% (*Past 12 Months) PayPal Venmo Debit Card Zelle MasterCard  ApplePay  GooglePay  Cash App American  Store Credit  Discover  Square Cash  Facebook  Samsung Pay
Funeral pre-planning E 15% Express Card Messenger
® who Used ANTHONY'S One or More Times past 30 days B SEATTLE-TACOMA ® who Used ANTHONY'S One or More Times past 30 days B SEATTLE-TACOMA
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Sit-down restaurants used past 30 days: Anthony's



6.8% or 315,952 of SEATTLE-TACOMA DMA Adults 18 or older Used DICK'S DRIVE-IN One or More Times past...
Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days are 15.5% more likely to have
a 401K, 42.4% more likely to have an Auto Loan, 40.2% more likely to Invest/Trade Stocks Online, 20.4% more

likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older
S
939,750 20.3%
-
16.6%

10.5%
13.7%

505 17.9%
596,581 12.9%
432,724
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w who Used DICK'S DRIVE-IN One or More Times past 30 days
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Stocks or Stock Options

Mutual Funds

Money Market Funds
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636,493

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

W SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

9.4%
38% 7.0% 6.3% 575 6.2%

19.9%)
15.6%)
: 2 15

30ac L3 ace e

Checking  Debit or ATM

33760

Credit Card
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Savings
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Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who Used DICK'S DRIVE-IN One or More Times past 30 days W SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

936,770 20.2%

Tax Preparation Service
19.1%

883,556

Financial Planner

815, .E‘SEI 17.6%
32 10.3%
038 7.8%

9 6.0%
269,861 5.8%
186,023 JEXG

4.7%
3.4%

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

— 0.7% (*Past 12 Months)
uneral pre-planning & 1.5%

® who Used DICK'S DRIVE-IN One or More Times past 30 days W SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26 Qual intab

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Zelle MasterCard  Apple Pay  Google Pay  Cash App American  Store Credit

‘Venmo Debit Card Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger
W who Used DICK'S DRIVE-IN One or More Times past 30 days W SEATTLE-TACOMA
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Quick service restaurants used past 30 days: Dick's




2.9% or 132,233 of SEATTLE-TACOMA DMA Adults 18 or older Used IVAR'S SEAFOOD BAR One or More Times...
Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days are 6.9% more likely to
have a 401K, 125.6% more likely to have an Auto Loan, 7.2% less likely to Invest/Trade Stocks Online, 21.8%
more likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan

é 3,107 46.4%
A IR Rt oot
Stocks or Stock Options
Mutual Funds 15-69203%
Money Market Funds m 23.4%
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Financial Services Has and/or Uses: Adults 18 or older
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529 Plan / College Savings Plan MMM Equity Loan
m who Used IVAR'S SEAFOOD BAR One or More Times past 30 days M SEATTLE-TACOMA = who Used IVAR'S SEAFOOD BAR One or More Times past 30 days W SEATTLE-TACOMA
Professional Services Used*: Adults 18 or older 'n'Past 3-Months Payment Methods Used: Adults 18 or older
R
815,959 17.6%
112 5.4%
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. i 1 1.7%
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. 7.1%
Estate Planning 186023 T - 10.4% -~ o
: 5.3%
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3.4% _uh_m
C |s02% (*Past 12 Months) Debit Card Zelle MasterCard  ApplePay  GooglePay CashApp  American StoreCredit  Discover  SquareCash  Facebook —Samsung Pay
Funeral pre-planning 1.5% Express Card Messenger

 who Used IVAR'S SEAFOOD BAR One or More Times past 30 days M SEATTLE-TACOMA
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Quick service restaurants used past 30 days: Ivar's Seafood Bar




MOD PIZZA

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan

IRA (I Reti A )
Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

b~ =
5@
E

3.8% or 176,263 of SEATTLE-TACOMA DMA Adults 18 or older Used MOD PIZZA One or More Times past 30...
Adults 18 or older who Used MOD PIZZA One or More Times past 30 days are 15.4% more likely to have a
401K, 39.4% more likely to have an Auto Loan, 17.1% more likely to Invest/Trade Stocks Online, 17.4% more

likely to pay with their Debit Card.

2, 07 15.4%
(821,965 39,

1, 046 34.7%
21.2%
939,750 20.3%

10.7%
16.6%
18,5 10.5%
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m who Used MOD PIZZA One or More Times past 30 days
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Financial Services Has and/or Uses: Adults 18 or older
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Deposit (CDs) Home
Mortgage

6.2%

27l

Credit Card

Online Bill
Paying

ancss L
Checking  Debit or ATM
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® who Used MOD PIZZA One or More Times past 30 days W SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading 936,770 202% |
: .2%

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

Funeral pre-planning

= who Used MOD PIZZA One or More Times past 30 days
Scarborough R2 2026: Sep25-Aug26

SEATTLE-TACOMA DMA

883,556 19.1%
815,959 17.6%
956 6.8%
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269,861 JEX71
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15%
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M SEATTLE-TACOMA
Qual intab

'E'Past 3-Months Payment Methods Used: Adults 18 or older
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Sit-down restaurants used past 30 days: MOD Pizza




9.2% or 424,546 of SEATTLE-TACOMA DMA Adults 18 or older Used TACO TIME One or More Times past 30...
Adults 18 or older who Used TACO TIME One or More Times past 30 days are 19.3% more likely to have a
401K, 82.% more likely to have an Auto Loan, 8.% more likely to Invest/Trade Stocks Online, 9.7% more likely

to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan
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86,362 20.3%
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15.2%
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Money Market Funds
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W SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older
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® who Used TACO TIME One or More Times past 30 days W SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older
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833,556 19.1% :
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Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

. ; - 6% (*Past 12 Months)
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'E'Past 3-Months Payment Methods Used: Adults 18 or older
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Quick service restaurants used past 30 days: Taco Time




Adults 18 or older who Used ANTHONY'S One or More Times past 30 days spend an average of 3 days, 13 hours, 59
minutes and 5 seconds each week with All Forms of Media.

78.1% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days spend an avg. of 9 hours and 15 minutes each week
listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

Weekly Avg. H:M:S/week with All Forms of Media:

89.6%
e

Reach %: - — m_“ Adults 18 or older
66:21:32
Concurrent
Usage %: 63.1%
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Sit-down restaurants used past 30 days: Anthony's



Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days spend an average of 3 days, 0 hours, 27
minutes and 14 seconds each week with All Forms of Media.

77.7% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days spend an avg. of 8 hours and 9 minutes each
week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

B

R 86.1% Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Concurrent
soge %: 63.1%

who Used DICK'S DRIVE-N One SEATTLE-TACOMA
‘or More Times past 30 days

® who Used DICK'S DRIVE-IN One or More Times past 30 days = SEATTLE-TACOMA

Hubbard: soefa.ai o
SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 241 SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 3,9 ° ~ for Anything «
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects

Quick service restaurants used past 30 days: Dick's



Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days spend an average of 3 days, 14
hours, 24 minutes and 5 seconds each week with All Forms of Media.

84.4% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days spend an avg. of 11 hours and 38 minutes
each week listening to All Local AM/FM Radio, representing 11.4% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
66:21:32
Concurrent
soge %: 63.1%
who Used IVAR'S SEAFOOD SEATTLE-TACOMA
BAR One or More Times past

30 days.
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Quick service restaurants used past 30 days: Ivar's Seafood Bar



Adults 18 or older who Used MOD PIZZA One or More Times past 30 days spend an average of 3 days, 9 hours, 46
minutes and 45 seconds each week with All Forms of Media.

75.6% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days spend an avg. of 7 hours and 0 minutes each week
listening to All Local AM/FM Radio, representing 6.5% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: MOD Pizza



Adults 18 or older who Used TACO TIME One or More Times past 30 days spend an average of 3 days, 8 hours, 37
minutes and 44 seconds each week with All Forms of Media.

81.3% of Adults 18 or older who Used TACO TIME One or More Times past 30 days spend an avg. of 8 hours and 48 minutes each week
listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Taco Time



Adults 18 or older who Used ANTHONY'S One or More Times past 30 days spend an average of 2 days, 15 hours, 45

minutes and 51 seconds each week with All Forms of Ad-Supported Media.

73.5% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days spend an avg. of 7 hours and 47 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Anthony's



Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days spend an average of 2 days, 7 hours, 40

minutes and 15 seconds each week with All Forms of Ad-Supported Media.

75.% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days spend an avg. of 7 hours and 1 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Dick's



Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days spend an average of 2 days, 19
hours, 12 minutes and 38 seconds each week with All Forms of Ad-Supported Media.

81.5% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days spend an avg. of 10 hours and 28 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Me
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Quick service restaurants used past 30 days: Ivar's Seafood Bar



Adults 18 or older who Used MOD PIZZA One or More Times past 30 days spend an average of 2 days, 12 hours, 27
minutes and 4 seconds each week with All Forms of Ad-Supported Media.

72.6% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days spend an avg. of 6 hours and 34 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: MOD Pizza



Adults 18 or older who Used TACO TIME One or More Times past 30 days spend an average of 2 days, 12 hours, 32

minutes and 10 seconds each week with All Forms of Ad-Supported Media.

77.8% of Adults 18 or older who Used TACO TIME One or More Times past 30 days spend an avg. of 7 hours and 46 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Taco Time



Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used ANTHONY'S One or More Times past 30 days spend an average of 9
hours and 6 minutes each day with All Forms of Ad-Supported Media. 73.5% listen to Local AM/FM
Radio for an avg. of 66.8 minutes/day. (Local Radio delivers 9.% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days spend an average of 7
hours and 57 minutes each day with All Forms of Ad-Supported Media. 75.% listen to Local AM/FM
Radio for an avg. of 60.2 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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(Average week]
Grocery Stares

Search (Google, Bing, etc.)

ing/Financi Estate
News/Weather /Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Total Persons:

o
m—mr“““’ Al 18 o older

% Time spent:

(averoge Day)

Email/Text/IM/
Zoom,etc.
(Personal &
Work)
487

2l Local AM/FM
Radio
69.9

™ T g

¥

Search (Google,
Bing, etc.)

Billboards &
Signs (Weekly
Drivers)
46.1

Instagram
40.4

Amazon
L)
[FireTv

YouTube Video
25.4

Email/Text/IM/Z
com,etc.
(Personal &
Work)
43.1
Local AM/FM
Radio
66.4

Instagram

Billboards &
Signs (Weekly

Drivers)
40.2

Shopping
(incl.
Food/Auctio
ns/Travele...

Search
(Google,
Bing, etc.)

324

YouTube Video
21.7

ki m e gl | e 317 News/W Gro
. ” - EWS, ro
alksctasy/Peting Shes m Games/Fant Amazon Games/Fant eather/S EEI"V
Amazon Prime /IMDb /Fire TV 24 7 s % m asy/Betting Prime/IMDb/Fir = asy/Betting (VSO;;‘S_ 27

e R DICK'S DRIVEAN SEATTLE-TACOMA Facebook Facebook Sites s

ourabe o SRR XA O oreTimes st Bt | e 4635 25  |mEE
days nking/Fina...

RS | — T ]
#who Used DICK'S DRIVE-IN One or More Times past 30 days = SEATTLE-TACOMA u who Used DICK'S DRIVE-IN One or More Times past 30 days B SEATTLE-TACOMA

Top-13 All Forms of Ad—Suggorted Media (Persons & % Reach): Adults 18 or older

{averoge Week)
Grocery Stores

Totol Persons:

—M

Sorimespent: (eEge ooy

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

e T —
Sl gillboards &
PE—— . [— o | i | eck s e
& Radio FireTV Drivers) 5 ;
72 Radio Facebook [FireTV
ok M 7z5% A &k Ao 58.4 46.3 453

Email/Text /IM/Zoom,etc. (Personal & Work)

B e LW

Non-Premium

Search

Billboards &

Search

Shopping

= rms of Ad-Supported Media: 102.1 ane etc.) Instagram 106;2 Signs (Weekly (Google, Bing, (incl.
Fouciating ] Mm Adults 18 or older @ Networks 36.5 325 = Drivers)
P be Shoppin News/W —
- Emall/TextIM/ZY  (incl. eather/S Email/Text/IM/Z YouTu [DonE

Amazon Prime /IMDb/FireTV

mm

oom,etc.

Food/Au | YouTub | POFtsS

Non-Premium Cable ‘oom,etc.

(Personal &

Instagr

eather...

be

who Used DICK'S DRIVE4N  SEATTLE-TACOMA (Personal & ctions/T |'eVideo TV Networks am Video
Local TV Stations 9 One or m::vsmmso m Work)... ravele... [\ 958 Groce... 63.2 Work)... 22.4 217 Groce...
e vaer T (275 '

W SEATTLE-TACOMA
® Share of Everything
for Anything _

#who Used DICK'S DRIVE-IN One or More Times past 30 days = SEATTLE-TACOMA # who Used DICK'S DRIVE-IN One or More Times past 30 days

SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 241
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC, All rights reserved. -

Quick service restaurants used past 30 days: Dick's



Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days spend an average
of 9 hours and 36 minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local
AM/FM Radio for an avg. of 89.8 minutes/day. (Local Radio delivers 12.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Quick service restaurants used past 30 days: Ivar's Seafood Bar



Radio for an avg. of 56.3 minutes/day.

| Adults 18 or older who Used MOD PIZZA One or More Times past 30 days spend an average of 8
hours and 38 minutes each day with All Forms of Ad-Supported Media. 72.6% listen to Local AM/FM
(Local Radio delivers 7.9% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used TACO TIME One or More Times past 30 days spend an average of 8 hours
and 38 minutes each day with All Forms of Ad-Supported Media. 77.8% listen to Local AM/FM Radio
for an avg. of 66.7 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
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- 99,525 or 73.5% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day representing 36.4%
of all time spent daily with Ad-Supported Audio.
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- 236,948 or 75.% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day representing
36.4% of all time spent daily with Ad-Supported Audio.
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- 107,752 or 81.5% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 89.8 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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- 127,886 or 72.6% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days listen
MUD PIZZA %,%} to Ad-Supported Local AM/FM Radio for an average of 56.3 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Audio.
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- 330,487 or 77.8% of Adults 18 or older who Used TACO TIME One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day representing 37.4%
of all time spent daily with Ad-Supported Audio.

Avg. Week Al! “ﬁudio (Persons & % Reach): Adults 18 or older Avg Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Local AM/FM Radio 27.2%

podcasts YouTibe YouTube TV Music
Spotify SiriusXM Music Music Channels

YouTube Music / 20.1 19.8 16.7 147

TV Music Channels Owned

69.7% |

Amazon

Owned Music mm % Podcasts Apple Music Music Podcasts Music SirlusZ(M
35.7 s 70 320 143 13.7

SiriusXM Avg. Hours+Minutes/day with

Audio: Adults 18 or older
Amazon Music
Amazon
All Others mm % All Others : Moo Apiple
. 5 15.7 o
L Music

. 11.8
Pandora n Local AM/FM Local AM/FM
. m who Used TACOTIME One  SEATTLE-TACOMA - Radio i ; Radio Spotify AllGthers
Audiobooks m”- 250 urMul'e‘g:;s past 30 i 755 [ _. - 66.4 271 119 Al
Hearthado PEPYRE 33X
m who Used TACO TIME One or More Times past 30 days m SEATTLE-TACOMA ® who Used TACO TIME One or More Times past 30 days N SEATTLE-TACOMA

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Tatal Persons:

Local AM/FM Radio L

Podcasts

n
s
0.
o
R

TV Music Channels

YouTube Music m YouTube TV Music
( ” Podcast: Musi
Spotify m L i usic Podcasts Channels
g 32.2 158 28.8 14.7
Amazon Music M
Pandora Avg. Hours+Minutes/day with Ad- m Amazo
Supported Audio: Adults 18 or older : :
All Others g Spotify Al Spotify Mn ) Pando
iHeartRadio 4 m 13.8 Pandora Others 13.2 Bu:;m 884
siriusxv  GERETRR §12.1% - 12% 12.4 2 :
) * TV Music
Audiobooks _ ¥ m . . -
: 805 who Used TACOTIMEOne  SEATTLETACOMA RO Local AM/FM Radio Channels Amazon Local AM/FM Radio YouTube Music | All Others
Owned Music _ g‘% anm:nncspi:tSO 0.0% 66.7 13.6 Music... 58.4 13.0 8.2
lays
AppleMusic i 803
® who Used TACO TIME One or More Times past 30 days W SEATTLE-TACOMA ® who Used TACO TIME One or More Times past 30 days N SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 358 Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. Soe al for Anything _

Quick service restaurants used past 30 days: Taco Time



99,525 or 73.5% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day representing 36.4%
of all time spent daily with Ad-Supported Audio.
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236,948 or 75.% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day representing
36.4% of all time spent daily with Ad-Supported Audio.
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107,752 or 81.5% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 89.8 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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MOD PIZZA =5

of all time spent daily with Ad-Supported Audio.

127,886 or 72.6% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 56.3 minutes every day representing 33.9%
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330,487 or 77.8% of Adults 18 or older who Used TACO TIME One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day representing 37.4%
of all time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: Anthony's



236,948 or 75.% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Alternative,
All Sports, and Classic Hits.
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Sports, Adult Hits, and Classic Hits.

107,752 or 81.5% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days

News/Talk/Information, All

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{axsrmpe 0oy

(Average week) ratal persons: 5 Time Spent:

il ‘n’]
—— T e
T — e
Country %
Classic Hits
All Sports Avg. Hours+Minutes/day with Local m
- m AM/FM Radio: Adults 18 or older m
i [
. #
m‘v'hmm» 2 m who Used IVAR'S SEAFOOD  SEATTLE-TACOMA m
i, S RO ntmas e

- 5130 days .
AN News -

¥ who Used IVAR'S SEAFOOD BAR One or More Times past 30 days W SEATTLE-TACOMA

Adult
—— Contemporary
Active Rock 131

385

Classic Rock
429

Adult Hits
30.2

Rhythmic AC
31.0

News/Talk/Infor
mation
35.5

Alternative
387

All Sports
29.0

News/Talk/Infor
mation
30.7

Classic Rock
24.8

Adult
Contem

porary
221

Alternative
24.0

All Sports
26.6

tive Rock
Active Roc Rhythmi

cAC
224

Pop Contemporary
Hit Radio
prii)

Adult Hits
234

All News
27.7

# who Used IVAR'S SEAFOOD BAR One or More Times

past 30 days m SEATTLE-TACOMA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week) Total persons: e spent.” [Average ooy)

Adult Contemporary
Classic Rock 158
Pop Contemporary Hit Radio m
com
(Classic Hits m
—— o
Altemative Avg. Hours+Minutes/day with fﬂd—
PR Supported Local AM/FM Radio:

2 i Adults 18 or older 6.8%
Active Rock A%
i . PR YT m m
v o

who Used IVAR'S SEATTLE-TACOMA

All News. SEAFOOD BAR One of m

Mare Times past 30 days .
Talk/Personality

# who Used IVAR'S SEAFOOD BAR One or More Times past 30 days B SEATTLE-TACOMA
h !
Al? Erap ts—nﬁ sggﬁ: ai DaDra Modemfgm C’gg;g;g é?z%g?HS%%%fﬁ{l r R;eﬁdm Th ntu gm"mggs e ﬁfl rights reserved.

Ad—Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Adult
Contemporary
331

Classic Hits
326

Alternative
38.7

Talk/Personalit

y
oL

Rhythmic AC

31.0 Al

Sports
29.0

All
News
284

Pop Contemporary

Adult Hits Hit Radio...

30.2

Active Rock
38.5

Classic Rock
42.9

Classic Hits
269

Alternative

Talk/Personality Classic Rock

Adult Hits

Rhythmic AC
224

Active Rock
29.1

Pop
Contemporary
Hit Radio
220

Adult
Contemporary
221

All News
277

Country
264

= who Used IVAR'S SEAFOOD BAR One or More Times past 30 days

Quick service restaurants used past 30 days: Ivar's Seafood Bar

B SEATTLE-TACOMA
*® Share of Everything

L for Anything



MOD PIZZA

E
f.

127,886 or 72.6% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Active Rock, Pop Contemporary
Hit Radio, Alternative, and News/Talk/Information.
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330,487 or 77.8% of Adults 18 or older who Used TACO TIME One or More Times past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop
Contemporary Hit Radio, Classic Rock, and Alternative.
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84,728 or 62.6% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days watch
Ad-Supported Local TV Stations for an average of 139.8 minutes every day representing 32.6% of all
time spent daily with Ad-Supported Video.
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160,784 or 50.9% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 102.1 minutes every day representing 37.5%
of all time spent daily with Ad-Supported Video.
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87,030 or 65.8% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 89.4 minutes every day representing
26.% of all time spent daily with Ad-Supported Video.

Avg Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

0 56.4%

l
-
o0

T
RS0 ¥ U Vido: Adults 18 or lder
% R —T

¥SEAFOOD  SEATTLE-TACOMA
220(;189;(1 BAROne or More Times
m 12.6% 30 s

Local TV Stations
97.8

Non-Premium Cable TV
Networks
94.8

AppleT I

Premium
Cable TV
Networ...

Amazon
Prime/IMDb/
FireTV...

Peacock Hulu/Hu

17.0 lu+...

Netflix

24.7 Roku +

The
Roku...

V+,fub
o,Pluto
,Tubi...

Local TV Stations
1129

Non-Premium Cable TV
Networks
67.2

Apple
TV+fu
bo,Plu
to, T

Netflix
25.2

Disney+

Premi
um
Cabl...

YouTube
Video
21.7

Hulu/H
ulu +... The...

Amazon
Prime/I
MDb/Fir
etV
26.5

Roku +
Para
12.0 mo...

TikT... Pea...

m who Used IVAR'S SEAFOOD BAR One or More Times past 30 days

M SEATTLE-TACOMA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older AVg-

Non-Premium Cable TV...
Amazon Prime/IMDb/FireTV
Local TV Stations
YouTube Video
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock
Paramount+
Netflix
Disney+
Roku + The Roku Channel
Premium Cable TV Networks

Total Persons:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(235

O T 3% g, Hours+Minutes/day with Ad-
m m Supported Video: Adults 18 or older

[Sasgea | 1%}
-mm

13.4%

P — .o

0.0% who Used IVAR'S SEAFOOD  SEATTLE-TACOMA

Cl— 5% AR rece o s

= who Used IVAR'S SEAFOOD BAR One or More Times pnn 30 days m SEATTLE-TACOMA

SEATTLE-TACOMA

DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 125

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Local TV Stations
89.4

Non-Premium Cable TV
Networks
86.7

Amazon Prime/IMDb/FireTV
65.1

YouTub | Hulu
eVideo | /Hul
14.9 u..

AppleTV
+,fubo,P
luto,T...

Peacock
16.5

Local TV Stations
106.2

Non-Premium Cable
TV Networks
63.2

AppleTVv+
Jfubo,Pl...

YouTub
e Video
21.7

TikTok
11.2

Amazon
Prime/IMDb/
FireTV
453

Netfli = Hul
X u/H
106 ul...

Pa... Pe...

= who Used IVAR'S SEAFOOD BAR One or More Times past 30 days

Quick service restaurants used past 30 days: Ivar's Seafood Bar

M SEATTLE-TACOMA

soefa.ai

* Share of Everything

for Anything _




86,525 or 49.1% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days watch
Ad-Supported Local TV Stations for an average of 105.2 minutes every day representing 40.8% of all
time spent daily with Ad-Supported Video.
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235,952 or 55.6% of Adults 18 or older who Used TACO TIME One or More Times past 30 days watch
Ad-Supported Local TV Stations for an average of 118.4 minutes every day representing 37.6% of all
time spent daily with Ad-Supported Video.
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84,728 or 62.6% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days watch
Ad-Supported Local TV Stations for an average of 139.8 minutes every day representing 32.6% of all
time spent daily with Ad-Supported Video.
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160,784 or 50.9% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 102.1 minutes every day representing 37.5%
of all time spent daily with Ad-Supported Video.
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87,030 or 65.8% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 89.4 minutes every day representing
26.% of all time spent daily with Ad-Supported Video.
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86,525 or 49.1% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days watch

MUD Pl ZZA & SEA Ad-Supported Local TV Stations for an average of 105.2 minutes every day representing 40.8% of all
time spent daily with Ad-Supported Video.
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235,952 or 55.6% of Adults 18 or older who Used TACO TIME One or More Times past 30 days watch
Ad-Supported Local TV Stations for an average of 118.4 minutes every day representing 37.6% of all
time spent daily with Ad-Supported Video.
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' 84,728 or 62.6% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and National/Network News.
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Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies,
Movies, Local News - Morning, and Dramas.
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98,301 or 72.6% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days use
Ad-Supported Social Media for an average of 124.7 minutes every day representing 19.4% of all time
spent daily with Ad-Supported Digital Media.
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258,963 or 82.% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
use Ad-Supported Social Media for an average of 175.6 minutes every day representing 28.3% of all
time spent daily with Ad-Supported Digital Media.
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99,384 or 75.2% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days use Ad-Supported Social Media for an average of 125. minutes every day representing 19.6% of
all time spent daily with Ad-Supported Digital Media.

Avg. Week Allmg_{gital (Persons & % Reach): Adults 18 or older

% Time spent:

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

EmailText 1M/ Zoom,etc. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Concurrent
Usage %:

Local TV Streaming

Online Classes, Schools, Colleges, Universities  FATISITEN B SR who Used IVAR'S SEAFOOD
BAR One or More Times
o abie I st 30 days

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
203.6

OTT TV Streaming Services
158.2

Social Media
138.4

Email/Text/

IM/Zoom,et
c. (Personal
& Work)
507

Non-
Premium+P
remium...

Search
(Google,
Bing,...

Games/Fant
asy/Bettin..

Online
Classes,
Schools,

Colleges,
Universiti
es...

Local TV
Streaming
29.6

YouTube/Ti

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

171.2

Social Media
152.6

OTT TV Streaming Services
129.0

Online
Classes,
Schools,
Colleges,

Universiti...
Search

Email/Text/l | (Goos!

M/Zoom,etc. i

(Personal& | Bing.
Work)... etc.)...

Shop

Local TV
Streaming
57.3

YouTube/

ping

(incl....

Games/Fa
ntasy/Be..

= who Used IVAR'S SEAFOOD BAR One or More Times past 30 days m SEATTLE-TACOMA

¥ who Used IVAR'S SEAFOOD BAR One or More Times past 30 days

B SEATTLE-TACOMA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg.
Totol Persons: % Time Spent:

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

S otk i) | ' RUM
B e M
FERRET —1

P — T

Social Media

Email/Text/IM/Zoomete. [Personal & Work)

OTT TV Streaming Services
Shopping (indl. Food/ Auctions/Travel, etc.)
YouTube/TikTok, etc.

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older

Local TV Streaming

342 4.0%

R —
s seoive PR R

Audio (Local Radio/ Podcasts/
Services)

m

SEATTLE-TACOMA
0.0%

X L who Used IVAR'S SEAFOOD
Online Classes, Schools, Colleges, Universities

OTT TV Streaming Services
142.5

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
131.8

Social Media
125.0

Search
(Google, Bing,

Non-
Premium+Pre
mium Cable...

Shopping
(incl.
Food/Aucti
ons/Trav...

YouTube/
TikTok,
etc....

Email/Te
xt/IM/Zo
om,ete.
(Personal
& Work)
46.7

Local TV
Streamin

]
271

News/ | B

Social Media
132.6

OTT TV Streaming Services

97.0

Streaming Audio (Local
Radio/
Padcasts/Streaming L
Services) St
91.8

Norn-
Premium+Premi
um Cable
Streaming...

YouTube/T
ikTok, etc.
329
Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Shopping
(incl.
Food/Au...

ocal TV
reaming

Bing, etc.
324

News/
Weath
er/S...

)

B
a
n...

BAR One or More Times

past 30 days
# who Used IVAR'S SEAFOOD BAR One or More Times past 30 days m SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 125
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

= who Used IVAR'S SEAFOOD BAR One or More Times past 30 days

Quick service restaurants used past 30 days: Ivar's Seafood Bar

H SEATTLE-TACOMA

® Share of Everything
for Anything _




129,570 or 73.5% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days use
Ad-Supported Social Media for an average of 177.8 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Digital Media.
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spent daily with

Ad-Supported Digital Media.

335,424 or 79.% of Adults 18 or older who Used TACO TIME One or More Times past 30 days use Ad-
Supported Social Media for an average of 158. minutes every day representing 25.5% of all time
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98,301 or 72.6% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days use
Ad-Supported Facebook for an average of 40.7 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Social Media.
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220,767 or 69.9% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
use Ad-Supported Facebook for an average of 65.6 minutes every day representing 37.4% of all time
spent daily with Ad-Supported Social Media.
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99,384 or 75.2% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days use Ad-Supported Facebook for an average of 54.5 minutes every day representing 43.6% of all
time spent daily with Ad-Supported Social Media.
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MOD PIZZA =&

128,842 or 73.1% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days use
Ad-Supported Facebook for an average of 66.3 minutes every day representing 37.3% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
Reddit
Linkedin
TikTok
WhatsApp
Pinterest
X
Others(Rumble, Threads,
Snapchat

Blogs/Message Boards (read... m m .

tumblr

days
= who Used MOD PIZZA One or More Times past 30 days

% Time Spent:

M_M

(50,54

m-l.!.
-

Py S—
PR

=

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

5
PR EEREEEREE

who Used MOD PIZZA One
or More Times past 30

SEATTLE-TACOMA

S

»

m SEATTLE-TACOMA

Facebook
60.8

Reddit
18.4

Pint

Linkedin Y eres

10.2
YouTub

e Video
g7l

TikTok
176

Instagram

68.0 Sna...

Facebook
46.5

Instagram
31.7

Reddi TikTo
t k
11.3 132

YouTube Video
21.7

Pint
er..
LinkedIin
9.1

What...

® who Used MOD PIZZA One or More Times past 30 days

B SEATTLE-TACOMA

Avg. Week Ad-Supported chial Media (Persons & % Reach): Adults 18 or older

Facebook
Instagram
YouTube Video
Reddit
LinkedIn
TikTok
WhatsApp
Pinterest

X
Others(Rumble, Threads,...
Snapchat

Blogs/Message Boards (read... mm 22.4%

tumblr

® who Used MOD PIZZA One or More Times past 30 days
SEATTLE-TACOMA

%

,,
A
s Jo il

D LW
m—mr
B — T

i p
in" B
R AR R R R

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
or older

who Used MOD PIZZAOne  SEATTLE-TACOMA
or More Times past 30 days 0.

b

.?mv-

[ico 12a |-

B
ES

W SEATTLE-TACOMA

DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 151

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Instagram
39.4

Reddit
8.4

TikTok Linkedin
17.6 83

Facebook
66.3

YouTube
Video
18.2

Pinteres

Facebook
46.3

Instagram
224

YouTube Video
21.7

Pinter

Linkedin est

TikTok

6.6

Reddit
1 5 55

= who Used MOD PIZZA One or More Times past 30 days

Sit-down restaurants used past 30 days: MOD Pizza

m SEATTLE-TACOMA

soefa.ai

® Share of Everything
for Anything _




316,683 or 74.6% of Adults 18 or older who Used TACO TIME One or More Times past 30 days use
Ad-Supported Facebook for an average of 60.4 minutes every day representing 38.3% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 98,301 or 72.6% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days use
Ad-Supported Facebook for an average of 40.7 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Social Media.

Weekly 72.6% 72.5% Avg. Hours+Minutes/day with Ad-Supported
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220,767 or 69.9% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
use Ad-Supported Facebook for an average of 65.6 minutes every day representing 37.4% of all time
spent daily with Ad-Supported Social Media.
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| 99,384 or 75.2% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days use Ad-Supported Facebook for an average of 54.5 minutes every day representing 43.6% of all
time spent daily with Ad-Supported Social Media.

Weekly 75.2% 72.5% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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, 128,842 or 73.1% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days use
MUD PIZZA 3@ Ad-Supported Facebook for an average of 66.3 minutes every day representing 37.3% of all time
spent daily with Ad-Supported Social Media.
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316,683 or 74.6% of Adults 18 or older who Used TACO TIME One or More Times past 30 days use
Ad-Supported Facebook for an average of 60.4 minutes every day representing 38.3% of all time
spent daily with Ad-Supported Social Media.

Weekly 74.6% 72.5% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,135; Local
Radio: 6,312; Social Media: 5,821; Local TV: 2,573; Non-Prem. Cable: 2,546 reaching
Adults 18 or older who Used ANTHONY'S One or More Times past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used ANTHONY'S One or More Times
past 30 days
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Sit-down restaurants used past 30 days: Anthony's




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,940;
Social Media: 17,841; Local Radio: 14,767; Non-Prem. Cable: 6,181; Local TV: 5,204
reaching Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Quick service restaurants used past 30days: Dick's




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,363; Local
Radio: 6,838; Social Media: 6,425; Non-Prem. Cable: 3,241; Local TV: 2,750 reaching
Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Quick service restaurants used past 30 days: lvar's Seafood Bar
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 8,371; Local Radio: 7,889; Non-Prem. Cable: 3,278; Local TV: 2,630 reaching
Adults 18 or older who Used MOD PIZZA One or More Times past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,641;
Local Radio: 20,863; Social Media: 19,906; Non-Prem. Cable: 8,467; Local TV: 7,663
reaching Adults 18 or older who Used TACO TIME One or More Times past 30 days.
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Adults 18 or older who Used TACO TIME One or More Times
past 30 days
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126,331 or 93.3% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days
spend an average of 73.1 minutes per day driving, seeing Billboards and Signs. 61.4% Listen to Local
Radio Stations Out-of-Home for an average of 40.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sit-down restaurants used past 30 days: Anthony's



270,242 or 85.5% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
spend an average of 46.1 minutes per day driving, seeing Billboards and Signs. 62.7% Listen to Local
Radio Stations Out-of-Home for an average of 36.5 minutes/d

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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125,803 or 95.1% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days spend an average of 74.7 minutes per day driving, seeing Billboards and Signs. 68.1% Listen to
Local Radio Stations Out-of-Home for an average of 54.4 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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MOD PIZZA %

136,389 or 77.4% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days
spend an average of 65.6 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to Local
Radio Stations Out-of-Home for an average of 34.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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384,130 or 90.5% of Adults 18 or older who Used TACO TIME One or More Times past 30 days spend
an average of 56.4 minutes per day driving, seeing Billboards and Signs. 65.1% Listen to Local Radio
Stations Out-of-Home for an average of 40.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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{average pay

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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126,331 or 93.3% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days spend an
average of 73.1 minutes per day driving, seeing Billboards and Signs representing 44.3% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
"Share of Ad-Supported OOH Media"
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Sit-down restaurants used past 30 days: Anthony's



270,242 or 85.5% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days spend
an average of 46.1 minutes per day driving, seeing Billboards and Signs representing 26.9% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

ported OOH Media n Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Dick's



125,803 or 95.1% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30 days
spend an average of 74.7 minutes per day driving, seeing Billboards and Signs representing 41.% of all Time
Spent with Ad-Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
95.1% Out-of-Home Media: Adults 18 or older

"Share-of Ad-Supported OOH Media"
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Quick service restaurants used past 30 days: lvar's Seafood Bar



136,389 or 77.4% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days spend an
MUD PIZZA ) average of 65.6 minutes per day driving, seeing Billboards and Signs representing 28.1% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

ported OOH Media n Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: MOD Pizza



384,130 or 90.5% of Adults 18 or older who Used TACO TIME One or More Times past 30 days spend an
average of 56.4 minutes per day driving, seeing Billboards and Signs representing 35.5% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Taco Time



126,331 or 93.3% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days
spend an average of 73.1 minutes per day driving an average of 42.5 miles each day and are 115.8%
more likely to use Highway 2 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Anthony's



270,242 or 85.5% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
spend an average of 46.1 minutes per day driving an average of 26.9 miles each day and are 219.%
more likely to use Ballard Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

Quick service restaurants used past 30 days: Dick's
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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125,803 or 95.1% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days spend an average of 74.7 minutes per day driving an average of 43.5 miles each day and are
268.3% more likely to use Highway 167 (River Road) than the Metro

Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Ivar's Seafood Bar

Top-26 Employment Zip Codes: Adults 18 or older
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136,389 or 77.4% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days
spend an average of 65.6 minutes per day driving an average of 38.2 miles each day and are 480.6%
more likely to use Highway 169 than the Metro average.

Top-26 Residential Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Sit-down restaurants used past 30 days: MOD Pizza

Top-26 Employment Zip Codes: Adults 18 or older
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384,130 or 90.5% of Adults 18 or older who Used TACO TIME One or More Times past 30 days spend
an average of 56.4 minutes per day driving an average of 32.8 miles each day and are 228.7% more
likely to use Highway 518 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Taco Time

Top-26 Employment Zip Codes: Adults 18 or older
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. 51,538 or 38.1% of Adults 18 or older who Used ANTHONY'S One or More Times past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 30.%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 124,360 or 39.4% of Adults 18 or older who Used DICK'S DRIVE-IN One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing
28.5% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 47,953 or 36.3% of Adults 18 or older who Used IVAR'S SEAFOOD BAR One or More Times past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 35.9% of all time spent daily with All forms of Print Media

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 57,102 or 32.4% of Adults 18 or older who Used MOD PIZZA One or More Times past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 26.% of
all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 131,667 or 31.% of Adults 18 or older who Used TACO TIME One or More Times past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 36.5%
of all time spent daily with All forms of Print Media.
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who used ANTHONY'S RESTAURANTS in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who used DICK'S DRIVE-IN in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,852,904 40.0%
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Social Media

Broadcast, Cable, & Sat TV
Websites

Cable TV Networks

Local Broadcast TV

Direct Mail

Video Streaming Services

"Advertising Actions"

P18+ who used IVAR'S SEAFOOD BAR in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)
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"Advertising Actions"

P18+ who used MOD PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos
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Sit-down restaurants used past 30 days: MOD Pizza
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Quick service restaurants used past 30 days: Taco Time



